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Plus much, much more.

Do you possess specialized

knowledge in the realm of

publishing that you're eager

to impart to our readers?

We're actively seeking articles within the realms of

Pre-Publishing, Publishing, Marketing, and Author

Support. If you have expertise in any of these

areas, please submit an article of approximately

1,500 words to TexasAuthors@outlook.com. If your

submission aligns with the magazine's themes and

is approved, we'll express our gratitude by

offering you a ¼ page advertisement in the

magazine for two consecutive issues, valued at

over $250.



Planning Your Book
Release for 2025 Part 2

As we closed out 2024, our final issue of the year focused
on preparing for a successful book launch in 2025. In that
issue, we covered a range of essential topics, including:

Crafting a Comprehensive Book Release Plan
Setting Realistic Goals for Your Book Launch
Building Buzz: Pre-Launch Marketing Strategies
The Power of a Professional Book Cover
Leveraging Your Author Platform for a Successful
Launch
Crafting a Persuasive Book Blurb
Harnessing the Power of Book Reviews and
Endorsements
Organizing a Virtual Book Launch Event

Now, as we enter the second phase of this campaign, we’re
excited to bring you more articles designed to help you not
only engage readers for a successful launch but also lay the
groundwork for long-term book sales success.

We encourage you to keep these resources at your
fingertips—they’re designed to be valuable tools you can
revisit again and again as you navigate your publishing
journey.
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50 Years of Storytelling,
Literacy, and Texas
Heritage

In the early fall of 2024, it hit me—I’ve been writing for 50
years. Wow, time flies!

At 64, it’s incredible to think how one book could change my
path entirely, or maybe, as I believe, guide me to the journey
God intended—one of education and support for authors.
My mother, a voracious reader, seemed to devour a book
every two days, no genre off-limits. Yet, her passion for
reading didn’t immediately pass to me. The one time she
tried to get me into reading for pleasure (rather than school
assignments) was in 1975 when she handed me a paperback
of Jaws.

It took me just three days to finish it—a huge feat at the time
—and the suspense of that story, combined with the
characters' drive to conquer the relentless shark, sparked
something in me. That’s where my passion for storytelling
began. It also taught me the importance of originality in my
writing.

I dabbled in short stories, but at that time, my heart was set
on writing screenplays for the TV show Adam-12. Little did I
know, the show had already ended, but it didn’t matter. The
joy of writing storylines and drawing from real-life events
gave me the foundation I would later use in my stories.
Like many parents, my mother wanted the best for me, and
she advised me to put my writing dreams on hold to focus
on school and getting a good-paying job. I took her advice,
but the desire to write never fully left me.

7



In 1989, while attending a community college
writing class, I was challenged to write about a
personal experience. That exercise reignited my
passion for writing, and my story $200 Alan was
published in the college paper. From there, I
wrote over 75 short stories—many tucked away,
but a few found their way to publication and even
earned awards. It was a joy, but as many writers
know, writing alone doesn’t always pay the bills.

Then in the winter of 1997, another pivotal moment
occurred. In just six weeks, I completed my first
novel, God’s Army to Purge Homosexuality. While it
needed some polishing, that book, and its sequel
GAPH 2: The Readers, will be re-released this
spring in fully revised editions.

Navigating the challenges of writing and learning
the publishing world—including dealing with shady
publishers—lit a fire in me to help other authors
succeed. In 2011, I founded the Texas Association
of Authors, which evolved into several
organizations before closing in 2023. In 2025, I
created the Texas Authors Institute of History, Inc.,
a nonprofit museum. This institute is a unique
museum that not only supports current authors but
also preserves 200 years of Texas literary history,
inspiring future generations of writers. This is the
legacy I hope will continue long after I’m gone,
serving and uplifting Texas authors.

Over the years, I’ve published over 40 books,
ranging from fiction thrillers to children’s books,
how-to guides, and even a few late-night novels.
Writing has given me the ability to transport
readers, to inspire, educate, and offer them an
escape from the ‘everyday.’ But nothing compares
to the fulfillment I’ve found in helping authors
succeed.
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For the past 15 years, I’ve witnessed many authors
find inspiration, renewed energy, and success on
 their own terms—some starting publishing
companies, marketing firms, and more. Even in the
face of adversity—when critics attacked my work,
when I faced personal and business losses in 2022
—I’ve kept moving forward, knowing I was truly
helping others. That’s the lasting mark I want to
leave on the author community.

You’ll always encounter critics—people who may
dislike your work or claim you're not a "real" author
because you self-publish or made a typo. But you
can’t please everyone, and nor should you try. If you
have a passion for writing and storytelling, keep at
it. Even if your sales are slow or you haven’t hit your
goals as quickly as you’d like, don’t give up.

Your passion is what fuels you, and each step you
take, no matter how small, validates that you’re on
the right path. Keep writing, keep growing. Every
one of us has a story to tell—whether it’s written,
sung, painted, or taught. Don’t let your light fade,
even if it takes fifty years to build your legacy. Just
keep at it!

Author’s Note:
In 2025, I’m teaming up with authors from across
Texas for special events and programs aimed at
making Texas authors a powerful force in the
publishing world. I invite each of you to support the
Texas Authors Institute of History by becoming a
member, participating in the programs, and
supporting TAIH, just as it supports you. This is a true
community built on positive action and growth. You
can follow TAIH through its newsletter, website
(https://TexasAuthors.Institute), and on over 10
social media platforms as TAIHistory or Texas
Authors. Let's continue this incredible journey
together!
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Exciting Benefits
for Authors
Participating in
the LSF World
Record Events
Sample Certificate Below

Texas Authors Deserve Respect

and Need Exposure.

As we continue to celebrate and promote the rich
literary heritage of Texas, I am thrilled to share an
exciting opportunity ahead of us. The Lone Star
Festival, scheduled for June 7 & 8, 2025, in Austin,
Texas, promises to be a landmark event for Texas
authors, creatives, and literary enthusiasts.
One of the festival's highlights will be our ambitious
attempt to set or re-set up to three world records
involving Texas authors and their books. This
initiative is not just about achieving records; it’s
about showcasing the incredible talent, creativity,
and unity of our literary community. Your
participation in these world record programs will be
a testament to the strength and vibrancy of Texas
literature.
The three world record programs we aim to achieve
are:

Largest Donation of Books in 24 Hours – The
minimum requirement is 274,325 books.

1.

Most Authors Reading Consecutively from
Their Books – The current record is 111 authors,
set at the Irish Writers' Centre, Dublin, Ireland,
on June 15-16, 2012. The 111 writers, including
Nobel Prize Laureate Seamus Heaney and
Booker Prize winner Roddy Doyle, read from
their work in 15-minute slots over 28 continuous
hours before an aggregate audience of 1,280.
The event was also streamed live over the
internet without interruption.

2.

Most Authors Gathered in One Place at One
Time – We aim to set a record for any state in
the USA.

3.

10
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Free Meal Option: Enjoy one complimentary
meal of your choice, either breakfast or lunch, on
the day of your participation.

Inclusion in the Goodie Bag: Add a personal
touch to the event by supplying an item for the
Goodie Bags, which will be distributed to
attendees. This is a fantastic way to promote your
work and leave a lasting impression.

World Record Certificate: Receive a beautifully
designed certificate, perfect for framing, to
commemorate your participation in the world
record Reading event. Showcase your
achievement proudly!

Video Recording of Your Reading: Get a
professionally recorded video of your reading
session during the event. This video will not only
be a keepsake but will also be used to promote
you on TAIH’s YouTube channel and other social
media platforms, amplifying your reach and
visibility.

Event Program & Schedule: Gain access to a
detailed schedule of the event, including panel
discussions, book signings, workshops, and other
activities. Plan your time effectively and make the
most out of this literary celebration.

Commemorative Name Badge: Wear a unique
and exclusive name badge that highlights your
participation in this historic event. It’s a great
keepsake and a badge of honor!

Website Badge: Receive an exclusive image to
display on your website, proudly showing your
involvement in the Lone Star Festival. Let your
readers and followers know about your
contribution to this landmark event.
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Marketing Materials: Obtain a set of
professionally designed images and materials
to promote your scheduled reading. These
resources will help draw readers to the event
and enhance your personal brand.

Networking Opportunities: Take advantage of
special opportunities to network with fellow
authors and readers throughout the two-day
event. Build valuable connections, share
experiences, and expand your literary circle.

Join us in making history at the Lone Star
Festival! Your participation will not only be a
memorable experience but also an incredible
opportunity to promote your work, connect
with the literary community, and celebrate
the vibrant world of Texas literature. Don’t
miss out on these exciting benefits and the
chance to be part of something truly special.

The above benefits are subject to change
without notice.

Click here to register for participation.



Running Book
Giveaways
and Contests
Winning Strategy for

Authors and

Publishers

Why Book Giveaways and Contests Work
1. Increased Visibility
When done right, giveaways can amplify your reach.
They encourage participants to share with their
networks, effectively turning them into brand
ambassadors. Social media platforms, email lists,
and forums become powerful distribution channels.
2. Reader Engagement
Giveaways create a direct interaction between you
and your audience. Fans love the chance to win
something, and contests often deepen their
connection to your work.
3. Boost in Reviews
Many authors use giveaways as a way to encourage
reviews. A free book can often lead to honest
feedback on platforms like Goodreads, Amazon, or
personal blogs.
4. Growing Your Audience
From social media followers to email subscribers, a
well-crafted giveaway can significantly grow your
audience.

Types of Book Giveaways and Contests
1. Traditional Book Giveaway
Simply offer free copies of your book to
participants. This type of giveaway is ideal for
generating goodwill and broad interest.
2. Themed Contests
Run a contest that ties into your book’s theme or
genre. For example, a thriller author might ask
readers to submit a two-sentence scary story for a
chance to win.
3. Fan-Driven Contests
Encourage fans to create content, such as fan art,
reviews, or favorite quotes from your book. Reward
creativity and originality.
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Marketing

RIn the world of book marketing, giveaways and
contests are time-tested strategies for building
buzz, engaging readers, and boosting visibility.
Whether you’re a debut author launching your first
novel or a seasoned publisher promoting your
latest release, these tactics can create a wave of
excitement while expanding your reach. Here’s a
comprehensive guide to running effective book
giveaways and contests.
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4. Social Media Challenges
Ask participants to post photos or videos related to
your book using a specific hashtag. This strategy
works well for visually appealing books like
cookbooks, art collections, or children’s books.
5. Pre-Order Incentives
Turn pre-orders into an opportunity to win. Everyone
who pre-orders your book gets entered into a
giveaway for an exclusive prize.

Planning Your Giveaway or Contest
Step 1: Define Your Goals
What do you want to achieve? Whether it’s
increasing awareness, gaining reviews, or growing
your email list, your goal will shape the structure of
your campaign.
Step 2: Choose Your Prize
The prize doesn’t have to be limited to a copy of
your book. Consider including:

Exclusive merchandise
A signed edition
A gift card
A virtual meet-and-greet with the author

Step 3: Pick Your Platform
Choose the right platform based on your audience:

Social Media: Instagram, Facebook, and Twitter
are ideal for contests with a visual or shareable
component.
Goodreads: This platform’s giveaway feature is
perfect for reaching avid readers.
Your Website or Newsletter: Use these channels
for building your email list and rewarding loyal
followers.

Step 4: Set Clear Rules
Ensure participants understand how to enter, the
deadline, and any restrictions (e.g., geography or
age). Transparency is key to building trust.
Step 5: Promote, Promote, Promote
Spread the word across all available channels.
Create engaging visuals, write compelling captions,
and ask your followers to share the giveaway.

Executing a Successful Campaign
Create Eye-Catching Graphics Visuals grab
attention. Use tools like Canva or hire a
designer to create professional graphics that
highlight the prize and entry process.

1.

Engage Participants Respond to comments,
likes, and shares during the campaign. This
engagement keeps the excitement alive and
shows appreciation.

2.

Use Hashtags Choose relevant hashtags to
extend your reach. Create a unique hashtag for
your giveaway to track entries easily.

3.

Set a Deadline Short timelines (1-2 weeks)
create urgency and encourage immediate
participation.

4.

Announce Winners Publicly Celebrate the
winners on your platforms. This recognition can
also encourage others to participate in future
contests.

5.

Post-Giveaway Strategy
Once your campaign concludes, don’t let the
momentum fade. Keep participants engaged by:

Adding them to your email list (with permission)
Sharing updates about your book or future
projects
Running follow-up campaigns, such as offering
a discount or exclusive content

Legal and Ethical Considerations
Terms and Conditions: Clearly outline the rules,
eligibility, and how winners are chosen.
Privacy: Ensure participants' information is
protected and only used for the contest's
intended purpose.
Transparency: Use random methods to select
winners and publicly confirm the process.

Examples of Effective Campaigns
Goodreads Giveaways: This is a classic
platform where authors often see a surge in
interest. Offer multiple copies to maximize
participation.
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Instagram Photo Challenges: Authors like to
engage fans with visually creative challenges,
such as staging a bookstagram photo.
Email Subscriber Exclusives: Offer a
giveaway exclusively for your newsletter
subscribers to reward loyalty and drive sign-ups.

Book giveaways and contests can be transformative
tools for authors and publishers. They not only help
sell books but also build a devoted community of
readers. With thoughtful planning, creative
execution, and genuine engagement, your
giveaway can become a cornerstone of your
marketing strategy.

Whether you’re seeking visibility, reviews, or just a
deeper connection with your audience, a giveaway
or contest might just be the winning ticket. So, start
brainstorming, and let the excitement begin!



Paid Advertising
Strategies for
Authors and
Publishers
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Paid advertising is a powerful tool for authors and
publishers looking to increase visibility, attract new
readers, and drive book sales. While organic
strategies such as social media posts and email
newsletters are important, paid advertising can
accelerate results by placing your book in front of a
highly targeted audience.
In this guide, we’ll explore key paid advertising
platforms, effective strategies for crafting your ads,
and tips for optimizing your campaigns to maximize
ROI.

1. Why Paid Advertising?
Paid advertising is particularly effective for authors
because it allows for:

Precision Targeting: Reach readers who are
most likely to buy your book based on
demographics, interests, and behavior.
Scalability: Start small with a budget-friendly
campaign and scale up as you see results.
Speed: Generate immediate visibility and sales
compared to slower organic methods.

2. Key Paid Advertising Platforms
a. Amazon Ads
Amazon Ads is a powerful platform because it
connects directly to where readers are already
buying books. Options include:

Sponsored Products: Highlight your book in
search results and on related product pages.
Sponsored Brands: Showcase multiple books
(ideal for authors with a series or publishers
with a catalog).
Lockscreen Ads: Target Kindle users with visually
engaging ads.

Best Practices:
Use relevant keywords based on your genre and
audience.
Monitor your campaigns daily to adjust bids and
improve performance.
Optimize your book’s product page (e.g.,
compelling blurb, professional cover) to
increase conversions.

b. Facebook and Instagram Ads
Meta (Facebook and Instagram) offers robust
targeting options, allowing you to reach readers
based on interests, age, location, and more.
Ad Formats:

Image Ads: Use striking visuals to catch
attention.
Carousel Ads: Showcase multiple books or
elements of your book, such as the cover,
reviews, or a call to action.

Book Marketing
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Video Ads: Highlight a book trailer or author
message.

Best Practices:
Target fans of similar authors or genres to find
your audience.
Create multiple ad variations to test what
resonates.
Use short, engaging copy with a clear call to
action (e.g., “Download your copy today!”).

c. Google Ads
Google Ads are ideal for authors who want to
target readers actively searching for specific topics
or genres.
Ad Formats:

Search Ads: Show your book as a result for
specific keywords.
Display Ads: Use visually appealing banners
across websites in Google’s network.
YouTube Ads: Promote a book trailer or author
interview.

Best Practices:
Bid on long-tail keywords like “best historical
fiction book” or “mystery novels 2025.”
Create ad copy that highlights unique selling
points (e.g., awards, reviews, or genre appeal).
Use geo-targeting if you’re promoting events or
region-specific content.

d. BookBub Ads
BookBub is a reader-focused platform known for
promoting books through daily deals. Its paid
advertising program allows you to target readers
based on genre preferences and author followings.
Best Practices:

Target readers of comparable authors.
Use eye-catching visuals and a concise,
persuasive headline.
Run A/B tests to refine audience targeting and
ad design.

e. TikTok Ads
TikTok has emerged as a vibrant platform for book 

promotion, especially for younger readers and
genres like YA, romance, and fantasy.
Ad Formats:

In-Feed Ads: Blend seamlessly into a user’s
feed.
Branded Content: Collaborate with TikTok
influencers or creators in the “BookTok”
community.

Best Practices:
Create short, visually appealing videos with
trending music or hashtags.
Showcase your book’s unique appeal (e.g., plot
hooks or stunning cover).
Keep the tone authentic and relatable to
connect with viewers.

3. Crafting Effective Ads
a. Compelling Visuals

Use high-quality images of your book cover or
relevant graphics.
Incorporate bold colors and clean typography
to stand out.
For video ads, keep content short and
engaging, highlighting your book’s hook.

b. Engaging Ad Copy
Start with a hook: “Love thrillers? This book will
keep you on the edge of your seat!”
Highlight key selling points: awards, rave
reviews, or unique elements of your story.
Include a clear call to action: “Order now,”
“Download today,” or “Start reading for free.”

c. Targeting the Right Audience
Define your ideal reader by genre, age, and
interests.
Use lookalike audiences to find readers similar
to those who already follow or buy from you.

4. Setting and Managing Your Budget
Start Small: Begin with a modest daily budget
($10-$20) and scale up as you see results.
Allocate Wisely: Focus your budget on platforms
where your target audience is most active.
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Monitor Performance: Regularly check metrics like

click-through rates (CTR), cost per click (CPC), and

conversion rates.

5. Measuring Success
Key Metrics to Track:

Impressions: How many people saw your ad.

Click-Through Rate (CTR): Percentage of people

who clicked on your ad.

Conversion Rate: Percentage of clicks that led to a

sale or download.

Return on Ad Spend (ROAS): Revenue generated

versus ad spend.

Analyze and Adjust: Use data to tweak your

targeting, ad design, and budget allocation for

better performance.

 

6. Tips for Long-Term Success
Retargeting Campaigns: Re-engage people who

visited your website or product page but didn’t

make a purchase.

Build Your Email List: Use ads to encourage sign-

ups for a newsletter or free sample chapters.

Combine Strategies: Pair paid ads with organic

strategies like blog posts, author events, and social

media engagement.

 

Paid advertising can significantly boost your book

marketing efforts when done strategically. By

understanding your audience, crafting compelling

ads, and using the right platforms, you can amplify

your book’s reach and drive sales. Start small, track

results, and refine your campaigns to make the most

of your investment.

With the right strategies, your paid ads can turn

casual browsers into loyal readers.
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Bookstores and libraries remain critical channels
for authors and publishers to build visibility, reach
readers, and boost sales. While digital marketing
and online platforms dominate today’s publishing
landscape, physical spaces like bookstores and
libraries offer unique advantages: fostering
community engagement, showcasing books
directly to readers, and creating long-term
connections.

Book Marketing

Bookstore and
Library
Strategies

Here’s a comprehensive guide to
developing effective strategies for
bookstores and libraries to elevate your
book marketing efforts.

1. Understanding the Role of
Bookstores and Libraries

Bookstores
Bookstores are ideal for direct sales, reader
discovery, and hosting events. They’re also
key players in creating word-of-mouth buzz,
especially when bookstore staff
recommend your book to customers.

Libraries
Libraries are more than just repositories of
books; they’re cultural hubs that serve
diverse communities. A presence in
libraries can expose your book to readers
who may not frequent bookstores, while
also building a loyal readership that spans
generations.

2. Strategies for Bookstores
a. Get Your Book Stocked
To get your book on bookstore shelves:

Work with Distributors: Ensure your
book is available through major
distributors like Ingram or Baker &
Taylor. Many bookstores prefer
purchasing from these trusted
channels.
Create a Professional Package: Prepare
a press kit with a compelling cover,
professional reviews, and a concise,
engaging synopsis.

Engage Local Bookstores: Start with indie
bookstores in your area. Local connections
often lead to greater interest and support.

Unlocking Opportunities

for Authors and

Publishers
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b. Build Relationships with Booksellers
Booksellers often recommend titles to
customers, making them key allies. To
foster these relationships:

Introduce Yourself: Visit stores in
person, if possible, and introduce
yourself to the staff.
Provide Advance Copies: Offer ARCs
(Advance Reader Copies) to booksellers
to familiarize them with your work.
Offer Shelf-Talkers: These are small
cards with a short book description,
review snippets, or a quote that help
booksellers promote your book to
customers.

c. Host Events
Events are excellent opportunities to
connect directly with readers:

Book Signings: Work with the bookstore
to host a signing event and promote it
to your network.
Readings or Q&A Sessions: Offer
engaging readings or discussions about
your book’s themes or background.
Collaborate with Other Authors: Joint
events can draw a larger crowd and
create a sense of community.

d. Focus on Local Marketing
Leverage your local presence to attract
bookstore attention:

Media Coverage: Get featured in local
newspapers or on community blogs to
generate buzz.
Community Partnerships: Collaborate
with schools, local businesses, or
organizations for cross-promotions.

3. Strategies for Libraries
a. Get Your Book into Libraries
To make your book library-ready:
Library Distributors: Ensure your book is
listed with distributors like OverDrive (for 

eBooks) or Baker & Taylor.
Professional Reviews: Libraries often rely
on reviews from sources like Kirkus,
Booklist, or Library Journal. Consider
investing in a professional review to
increase your book’s credibility.
Engage Directly with Librarians: Reach out
to librarians with personalized pitches
explaining why your book fits their
collection.

b. Offer Library Programming
Libraries frequently host author events and
workshops. Some ideas include:

Author Talks: Share insights about your
writing process or the themes of your
book.
Writing Workshops: Offer to teach a
session on writing or publishing to
aspiring authors.
Book Club Partnerships: Collaborate with
the library to host a discussion of your
book.







Bookstores and libraries are invaluable
allies in your journey as an author or
publisher. By strategically working with
these institutions, you can expand your
book’s reach, foster meaningful reader
relationships, and create a lasting impact in
your community.

With careful planning, authentic
connections, and consistent engagement,
you can unlock the full potential of
bookstores and libraries as powerful tools
in your book marketing arsenal.
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c. Participate in Community Events
Many libraries host annual fairs, summer
reading programs, or community festivals.
Partnering with these events can introduce
your book to a broader audience.

d. Donate Copies
Offering a free copy of your book to a
library, particularly one in your local area,
can help get it noticed. Libraries often
support local authors, and donations may
lead to additional purchases or
recommendations.

4. Digital Strategies for Bookstores
and Libraries
a. Leverage Social Media
Collaborate with bookstores and libraries
to promote events and your book via their
social media channels. Share posts, stories,
and event updates to maximize visibility.
b. Utilize Online Catalogs
Make sure your book is listed on platforms
like IndieBound, which connects
independent bookstores, and on library
eBook systems such as OverDrive.
c. Promote Digital Borrowing
Encourage readers to borrow your book
through library eBook services. Highlight
these options on your website and social
media.

5. Long-Term Benefits of Building
Bookstore and Library Relationships

Word-of-Mouth Marketing: Positive
recommendations from booksellers and
librarians can significantly influence
readers.
Community Building: Presence in these
spaces solidifies your role as an
engaged and accessible author.
Discoverability: Both bookstores and
libraries provide opportunities for new
readers to discover your work.



Creating
Engaging
Book Trailers

In today’s visually driven world, a compelling book
trailer can be a powerful tool for capturing the
attention of potential readers. These short,
captivating videos bring your book to life,
combining visuals, music, and storytelling to spark
curiosity and excitement. Whether you’re an
author launching a debut novel or a publisher
promoting a bestseller, an engaging book trailer
can amplify your marketing efforts and drive
reader interest.

Here’s a comprehensive guide to crafting an
unforgettable book trailer that captivates your
audience and leaves them eager to dive into your
story.
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Book Marketing
1. Why Create a Book Trailer?
A book trailer serves as a dynamic way to:

Attract Attention: Videos are highly shareable

and more likely to grab attention than static

posts.

Reach a Broader Audience: Platforms like

YouTube, Instagram, and TikTok thrive on video

content.

Introduce Your Book’s Tone and Genre: A

trailer quickly conveys the mood and themes

of your story.

Drive Engagement: Viewers who are intrigued

by your trailer are more likely to learn more

about your book.

2. Essential Elements of a Great Book
Trailer
To create a trailer that resonates with viewers,

focus on these key elements:

a. A Captivating Hook
Your trailer should immediately grab attention.

Open with a powerful quote, an intriguing

question, or a dramatic visual.

b. Strong Visuals
Use high-quality images or footage that aligns

with your book’s themes. Avoid overloading with

too many visuals; simplicity often works best.

c. Compelling Music
Music sets the tone. Choose a track that

complements your book’s mood—whether it’s

suspenseful, romantic, or adventurous. Royalty-

free music libraries like Epidemic Sound or Artlist

are excellent resources.

d. Engaging Text or Voiceover
If you’re not using voiceover, on-screen text should

be concise and impactful. Avoid lengthy

descriptions; instead, highlight key phrases or

quotes.

A Step-by-Step Guide



Step 5: Review and Refine
Before sharing, review your trailer:

Is it visually and emotionally engaging?
Does it clearly represent your book’s
genre and tone?
Does it include a clear call to action?

Get feedback from friends, beta readers, or
fellow authors to ensure your trailer resonates
with viewers.

4. Tips for a Successful Book
Trailer
a. Match the Tone of Your Book
A light-hearted romance should feel
completely different from a tense thriller.
Ensure the visuals, music, and pacing align
with your book’s genre.

e. A Clear Call to Action
End your trailer by telling viewers what to do next:
“Available Now,” “Pre-Order Today,” or “Visit
[YourWebsite].com.”

3. Steps to Create Your Book Trailer
Step 1: Define Your Purpose and Audience
Before you start, clarify:

Who is your target audience?
What emotions or themes do you want to
convey?
What action do you want viewers to take after
watching?

Step 2: Write a Script
Outline the structure of your trailer. A typical
format includes:
1.Introduction: A hook that grabs attention.
2.Middle: A brief summary or visual teaser of your
book’s plot or themes.
3.Conclusion: A call to action with release details
or where to purchase.
Step 3: Gather Visual and Audio Assets

Video Footage: Use stock footage or create
custom clips. Platforms like Pexels, Pixabay,
and Adobe Stock offer free and paid options.
Images: Incorporate your book cover,
illustrations, or genre-appropriate visuals.
Music: Select a royalty-free track that
enhances your trailer’s mood.
Typography: Choose clean, legible fonts for
on-screen text.

Step 4: Edit Your Trailer
Editing tools range from beginner-friendly to
professional-grade:

Beginner-Friendly: iMovie, Canva Video,
Animoto
Intermediate: Adobe Premiere Pro, Final Cut
Pro, DaVinci Resolve
 Focus on creating smooth transitions, syncing
visuals with music, and keeping the trailer
between 30 seconds to 1 minute long.
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“A Man Called Ove” by Fredrik Backman:
A heartwarming tone matches the book’s
themes of redemption and friendship.
“Circe” by Madeline Miller: Stunning
visuals and mythical music immerse
viewers in the story’s world.

Creating an engaging book trailer requires
thoughtful planning, creative execution, and
strategic promotion. When done right, a
trailer not only 

b. Keep It Short and Impactful
Attention spans are short. Aim for 30 to 60 seconds
to deliver your message concisely.
c. Focus on Emotion
People remember how a video makes them feel.
Use visuals and music to evoke curiosity,
excitement, or intrigue.
d. Optimize for Social Media
Format your trailer for various platforms:

Square (1:1): Instagram and Facebook posts
Vertical (9:16): Instagram Stories, TikTok, and
YouTube Shorts
Horizontal (16:9): YouTube and websites

e. Include Your Branding
Add your book title, author name, and website URL
to reinforce your brand.

5. Promoting Your Book Trailer
Once your trailer is ready, maximize its reach by
sharing it strategically:

YouTube: Create a dedicated channel for your
author brand. Optimize the video title and
description with relevant keywords.
Social Media: Share on Instagram, Facebook,
TikTok, and Twitter. Use relevant hashtags to
boost visibility.
Author Website: Feature the trailer prominently
on your homepage or book landing page.
Email Newsletter: Include the trailer in your
next newsletter to engage your subscriber
base.
Book Events: Play the trailer during launch
parties, signings, or library events.

6. Examples of Effective Book Trailers
“The Hunger Games” by Suzanne Collins:
Dramatic visuals paired with suspenseful music
build tension and intrigue.
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Denise Bryson

Author/Board Member 2024
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CEO/Founder/Author
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Author/Board Member 2024
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Author/Board Member 2024
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Marketing

Content marketing is one of the most effective
strategies for authors to connect with readers,
build a loyal audience, and promote their books
without resorting to hard-sell tactics. By creating
valuable, engaging, and shareable content,
authors can establish themselves as trusted voices
in their niche or genre while keeping their audience
excited about their work.

This guide will help you understand the power of
content marketing, the types of content that work
best for authors, and how to craft a strategy that
keeps your readers coming back for more.

1. What Is Content Marketing?
Content marketing is the practice of creating and
sharing free, high-quality content that engages
your target audience and builds trust. Instead of
directly pitching your book, you offer value—such
as entertainment, education, or inspiration—that
attracts and retains readers.

For authors, content marketing can achieve
several goals:

Building a community of engaged readers
Boosting your visibility online
Driving traffic to your website or online store
Increasing book sales over time

2. Why Authors Should Embrace
Content Marketing
a. Establishing Your Authority
By sharing your expertise, knowledge, or unique
insights, you position yourself as a credible voice
in your genre or field.
b. Creating Lasting Relationships
Content marketing fosters long-term relationships
with readers by consistently delivering value
beyond your books.
c. Cost-Effective Promotion
Unlike paid advertising, content marketing can
provide significant returns on a smaller budget,
especially with consistent effort over time.

3. Types of Content Marketing for
Authors
a. Blog Posts
Regular blogging can showcase your writing style,
offer insights into your creative process, or delve
into topics related to your book’s themes.
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